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Abstract

This research aims to study opinions of Thai and other nation customers toward
stayed hotels in Samui via online accommodation agent websites and to investigate the
relation between the cultural dimensions of Hofstede and the comments. 3,267 comments
were collected from 2 websites : agoda.com and booing.com. The finding revealed that hotel
customers commented positive issues rather than negative. In addition, hotel customers
from all countries similarly expressed their negative opinions to guest rooms. The highest
frequency of positive comments of Thai, ASEAN and ASIA customers which is hotel’s physical
evidence, are analogous. While, the most of non-Asia customers positively commented in
hotel location issue. The research also found that cultural dimension-uncertainty avoidance
is not related to customer satisfaction, positive and negative comments. While, Individualism
and Masculinity issues are related to customer satisfaction and positive comments. Lastly,
power distance dimension is related with customer satisfaction, positive and negative

comments.
Keywords : cultural dimension, comments, opinion, online accommodation, travel agent
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Hagtuasiiuldeearensuinsiunaiumaieniisvedandiulatusgwsaiies
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54



'
o

NIAINTUINTHAEN TV INY Ui 11 adun 1 @nT1AY - HQuieu 2559)
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wazifunsuensedililly 1 sio 1 egrdlusdndnsiely

uanand SavuieudAndiuesdidinlulssaluduledvosiunudmunsteain
ooulaviiinansznusenisindulavesinvieadivaduegiannansenunsideves Ong (2012)
wuIrnvienfienfis 75% suanwAaiuvesgnanneunisdndulaidenlsausuiiin uag 57%
vostinvieafieaaveuanudniiu 5-10 mnudnivluusaglsausy Tnedeyaditnvieadivaauls
gruluarudniu 5 susuusnaulngizdudesnazenn (88%) A0TIRe srezvineanded
aula (72%) mnuduAvesiuiidnsly (69%) MIuU3nsgndn (66%) wazanuUaoafevesdiin
(57%) uonninuiTenaetulddusuiinvesfisrdlnyiiaudedodeyaildanaudn
LﬁusuaqL’“iU"LGn(ﬁé’]”;LmuﬁmmammdwLma'ast’faaga'ﬁluﬂ (Burgess, Sllitto, Cox & Buultjens, 2011;
Litvin etal., 2008; Smith etal., 2005; Peterson & Merino, 2003) ﬁaﬁ?ummﬁmﬁwummﬂ
Aivindaduunasteyanddilimsusstulunsusugnunmnisuinns Fawndidines
faudasylunisuansauAnfiunagenudiniiietu lifusnaduniedninadun sewians
wansanudn yiliauAnduiiistuludvlsiveshunudmieoulaituaninyssloviun
Tssusuitindentsufudssimunislivinimedsusmdusgan ddudvleddunudming
ooulatazidudndomanilsiiamsaligndansadilufvavienansanudnfiuet s
(Schall, 2003) wenandFmuineuAniususwuswne seulatituinasonisiiiveen
Pevaslausuiiin lnsezuuuanuAndiuiiiuly 10% aunsafiuenuedudisostosing
poulaulvnulsausulauinnan 5% (Ye, Law, Gu & Chen, 2011)

ngfnssuiinviesisvdonungidinasdanuuandaty varsnuifeduduindond
finasongAnssuvesinvieafienuagieunn (Ngai etal,, 2007; Foxman & Raven, 1994; Foxman
etal,, 1990; Hofstede, 1984) 91nN15ANNTAUSTINAUNTAYN Auvguiveseerlainsn (1984)
Felavhnmidetunthauvesudsnledidufidaviilan s1uau 16,000 AU KANISANEIRINGT)
anusaneniiinessnuinusssueendu 4 Useliu fe 1) szevr1aliadgiuna (Power Distance)
Ao nsfiyaramdsiinnuuanssesaniunmnsdinudsadonlivindsuiuludieu Tog
Jpnfifsrarinadediunags yanaaziinnuddndenuliifieumsounnsineseninayananou
119U denasian1sUURfIvTeAAITNE NS W gndesiuiiniineu vimtnaiandng
snnannndmiewileningniies Feasnuiiiilunguviiede wu lny Ju guu Wiy dw
depuifiszozsinadesiunad mihivgnifesidnliunnsinstu asujifiadoudou faasin
ey shaunamiiildsu dsesnulunduussmans fusnidudinlvg Wy ewsin sangu
poawside Wudu 2) mstianudiAgydeusy/ans (Masculinity/Femininity) n1sldnsaay
WinflsnvdeanuateniAmang 31 Hofsted wuinnguauitlianuddnfuyguinageazuen
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ﬁqmﬁuaﬂmm 3, 4 WAL 5 A AD WOINN
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nsfnwInuInguiiedsluynnquussmalduansnuAniusuuInuinnIvauly
Aounndu enuiu Ussifiuduiosifignérdnduauansarsdadiumsduauinnnidiuun
definrsannisuansanuniiuiuauiniign Ae sesin anngusegwnnguuszmna dau
ANUAATIUAIUUINGIRE Y Ilne odeu wazioduudnipuAniumriiouiufie dnuaenig
nenmwaslsausy Tuvasiinguiogaidlviodsaruansnnuiudnuriiaiidanniian Tnegnén
ymlngaziansnruAndiufuiiedsaduduiu 3 Tusasiivaiidgnnaniadususu 2 Tu
anfnguendeu teileuasiildiody fnisad 5

AN197 5 AIUANITHARIAIUARLALAIUUIN-AUVBIANATLTIUTHINNGNUSENARNY)

o Ing P LRI fldiowdiey
AUAALRUATU
au [ v | au | vIan | au | uan [ au | uan

ﬁWLaﬁéﬁﬂ 37 283 87 804 1781 1,244 185 1,554
Uszaunsal 6 43 8 118 13 175 20 228
WoINn 148 311 311 803 497 1,137 541 1,515
ﬁaﬁﬁj”] 49 18 129 67 198 97 161 97
aszie 21| 95| 54| 2aa| 88| 398 116| 729
WOID1YS 48 130 105 362 188 556 299 707
ANWAULNIINILAIN 43 316 103 858 189 1,405 197 1,436
AsseanuaraIndug 10 25 12 44 26 89 37| 130
IZAUANNTNANA 8 39 25| 107 3| 171 63| 265
31A1 0 0 0 16 0 10 9 26
ATEUIUNTT 0 0 0 1 0 0 3 5
NNFENLETUNITAANN 0 0 1 3 0 1 5 10
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91915797 6 Lﬁaﬂmimmmé’uﬁuéswdwmmﬁmLﬁumaaqﬂé’ﬂiaLLimT']LLuﬂmmﬁa
TAUUTTTULRT WU

SEULMITLIUIR (Power Distance) : NMIANEINUINTLULWIATBIUIATANUTURUSAU
AvwuuAUianala (Satisfaction Score) ANUAALTILAILUINTIM (Positive Total) kagALAALTY
p1uay (Negative Total) Yonanigamuin anuduiugssrinesserinadesiuatusysuazuuy
aufisneloduay wanein szegshadssiunadannsesuanuianelaiiuwalduiiavanamde sl
fawelanniu Famileufunisuansmudaiiudiuuin Alanuduiusiduaunaniddessosds
SAUALINNNTLEAIANUAATIUAIUUINDIanAY LaZAENAGDIIUAILENNUSSE I TLERIAY
Anusuay AdanuduiusiBeuin wned TPUYUNUTIDUNE NSHERIANUARATAUA LAY

Awwdldugenulueig

M137 6 wARIANUEUNUSIENINNATTNLEITUAUNSLEN 1AL ARLALYBINGUAIBE

Satisfaction Score | Positive Total Negative Total
Power Distance Pearson Correlation -.040 -.063 .042
Sig. (2-tailed) .022* .000** .016%
Individualism Pearson Correlation .063 112 -.032
Sig. (2-tailed) .000** .000** 071
Masculinity Pearson Correlation .044 -013 014
Sig. (2-tailed) 012%* 473 423
Uncertainty Pearson Correlation .004 -.003 -.024
Avoidances Sig. (2-tailed) .800 .880 A77

*. Correlation is significant at the 0.05 level (2-tailed).
** Correlation is significant at the 0.01 level (2-tailed).

AU utatanasu (Individualisms)

ASANYIATITNUINRTAUSITUA TUAIY

Wudanyuiinnuduiusegrefideddgiuaruuuaiuiiansla (Satisfaction Score) way
AUAALIUTIUINTOIgNATLIIUIY (Positive Total) vuzfinnupaiudsauldfinuduiussu
AzLULTRTRIUETTUAY Individualisms wardanuin Taauanududawnsuianuduiusigaunn
ﬁ’jqﬁ’mzLLuummﬁqwaIﬁ]LLazﬁ’ummﬁmLﬁuL%qU’mﬁuanﬂﬁ'ﬂmLim e ndanududiud
a9 mnufenelauazanuAnfiuBsuinduu finaaluge

1Y [y

nslaudiAgduaniwea (Masculinity) : n1s@neiasalinudn nasliaudiAgdu
ansinAlanuduiusegslidodraglaniziuazuuunnuiianela walunuauduiusiu
AMUAMAUYBIGNATLTMIITIUINUATAU drunduduiudseninennuduansinadiuaiy
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faonndaafunuidoves Huang etal. (1996) Adunuitgnlssusuanussmaiiiissorinads
grunage dnazdudszmanauede wu Ju e Goaww Wusu dnazuansenulifiswelavied
AvkULAITmelas wiuana19aInnuAdeves Crotts uag Erdman (2000) Fanuinnislinguuy
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