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Abstract

Tourism in the world today has been modified by the changing world. Regardless of
the change in technology or tourist behavior or culture change or demographic structure.
However, these changes will make tourism study change. So, the tourism system. It reflects
the description of the tourism links. Keep it together without looking fragmented. It can
also explain the development process, management of the various parts clearly. Creating
a tourism system are apply the concept of economic model. To apply is to set the tourism

system is 4 items, the demand side, Support side, Supply side and the body link side.
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Part 1. Destination :
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An Identification of the procedures that]
destination areas follow to set policies,
plan, control, develop, and cater to

Link 4 — The Shape of Travel
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Part 2. Marketing
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An examination of the process by which
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effective use of promotion and distribution
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Part 4. Travel :
The Characteristics of Travel
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Link 2 — The Promotion of Travel

AW 2 : The Tourism System Model (Mill & Morrison, 2012, p.7)

Part 3. Demand :
The Factors Influencing the Market
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