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Abstract

The research entitled “Definition and service form of wellness tourism in the Upper
Northern Region, Thailand” consisted of 2 parts. The first part aimed to define and study
the form of wellness tourism in 3 provinces of the Upper Northern region, which were
Chiang Mai, Chiang Rai, and Mae Hong Sorn. Data was collected through focus group
discussion with 10 persons involving in wellness tourism, such as professors, experts, and
representatives from government and private organizations related to wellness tourism.
In the second part, researchers studied the operation of 11 wellness tourism businesses
in Chiang Mai, Chiang Rai, and Mae Hong Sorn to investigate business operation, types of
business, and service readiness. Data was collected through in-depth interview with
business owners or their representatives. The interviews were conducted with 6 businesses
in Chiang Mai, 2 businesses in Chiang Rai, and 2 businesses in Mae Hong Sorn.

From the focus group discussion, wellness were defined as the state of balancing
physically, mentally, and spiritually, resulting in happiness. Also, wellness tourism was
defined as the journey emphasis on activities that promote physical, mental, and spiritual
balance. Service providers must include accommodation as well as wellness activities.
The focus group also classified wellness tourism activities into 3 groups; active activity,
semi-active activity, and passive activity. The first group included activities that participants
conducting the activities by themselves. The last group included activities that other person
performed activities for the participants. Activities in the second groups lied in-between.

When investigating business operation in wellness tourism in Chiang Mai, Chiang
Rai, and Mae Hong Sorn, the study revealed that each province offered different forms of
wellness services. In terms of tourism accommodation, the study found that each location
should focus on accessibility. In addition, the study found that businesses in those three
provinces possess different service potential.

Keywords : tourism, wellness tourism, upper northern
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MsifingarrandnuInsmeg ANy afendnvaivesnisuimsiilansy vuluAnves
N158319853AAUAIYDIUTNIININ1TUNNE Lagly Knowledge Based wau Local Content
a¥11 Value Creation asuluuimauiielild Product Differentiation masnaufaluluauni
Uszialnediaugiuigy (Niche) 9819U1a3

st mungmsmaniiiteaunysemalne i ugudnansguamuiuien@ we. 2553
2557 dananieiu Ussneudumsivszmalnedidnenmwlumaduuasiondieaiivhaulamnniian
Iugﬁmmjml,ﬂﬁ;ﬂm (Kaosa-ard, M., 2005) TneiUSeuifisuanadanisuveaiisvestnviodien
g1 luefinfulssmaduluginaguuaiiil nuidnesiiewisanglsy ewsm
waziady aulaviesfisvssmalneinnnitssmadulugfionad uenanilutiagsudsiinng
vioafigaluguuuulnifie Wellness Tourism FeFuldsunnuionlugaainnssunisvieaiien
(Konu etal, 2010) uazifipsaninviesdiendnlngdosnaiumaieadiesludaauiiflaniu
LAZLANA19AINTDY anuivioniioaudazusisisaisinninauegaisuiiefsgainvieaiien
(Ravichandran & Suresh, 2010) wendinitinvionierinefunndaiumliufiasduneands
Inlannziuesn Jaduunassufinvesfvguarnistiiauuunsiusen WU NSUANELHLIY
MIVNAUTBINUUINNNNSANAU MaNDEsTUBIBURY visansuInkuulng (Smith & Kelly, 2006)

mﬂmiﬁﬁuﬁmﬂmﬁamauuumaqﬂﬁzmﬂl‘m8%’@L{‘JuLLma'qviaaLﬁaaﬁwﬁmmaaﬂiszﬂ Tnendu
uaseTEsTINS AL SamsssuUssmdduneatumnuin nutidviedonmilasunasasa
anuzffodadiulonmalumsinywnlilunisdasdy Wellness Tourism luiiufiniamilanauuy
dlodaasuliiAanisimuiwnasieafirguuuulnivesussmalnelumadiufidends il
nmsAneaAdeiinummu fnslisisitaarames Wellness Tourism fiwnnsnsu s
nsivunBIRUsznaues Wellness Tourism AdsflmnuunndrsiuluusazUszma Tnaany
agadadslaiimifnmnuiidufivansuiluzesriin Wellness (Georgiev & Vasileva, 2010)
enaAdefiuan Ainsliddinanuves Wellness wansafilumuuiunvesusazyssina
(Kiralova, 2010; Komppula & Pesonen, 2010; Voigt & Laing, 2010) yil#maninauees Wellness
wansnsfululudsoufaz 5o (Georgiev & Vasileva, 2010; Ravichandran & Suresh, 2010)
SnvteguuuunsliusnsdaunndsiululuusasUssma (Wellness Tourism Worldwide, 2011)
vieorananlihguuuunisliuinsues Wellness Tourism fausannvians Tuegiudnuasidy
Tuusiaeiuil uidudeijatiuisnistiaunmililuszezem (Priszinger et al,, 2010)
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2. \iiefnuwinisdufinauvesdusznaunisluiuiinnamiionsuvulunisliuinng
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Wellness Tourism
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Uszlowditldsu

1. n51ullenuved Wellness Tourism Tudszimelne

2. nUFULUUYDY Wellness Tourism Tulwaniamtionouuy

3. NIIVLWININTIAUINITAIY Wellness Tourism Snwagaedgsna wazaunsoxly
nslvuinmsvesssialufiuiinamiioneuuy

4. eduamslumsdnaduimialunmamionouuiliidugemnetaena (Destination)
Y83 Wellness Tourism vasUsemelng

N1INUNIUITIUNTTY

nsivedsillfunAnieatudfionuves Wellness, Wellness Tourism uagguiuunslif
U3M3983 Wellness Tourism il

Atleuvae Wellness

10l 1959 Herbert Dunn WugEalwmdriannuiAeiiu High-level Wellness 3nnsssos
Yeansunngnaden (Alternative Medicine) FfuniAniieifunisasisaunaszninene
(Body) 36la (Mind) wazdndeyeyras (Spirit) AUAawindeunisdiny TmusTsy wasan11zn1ein
Juyad (Spirituality) (Konu et al., 2010; Mueller & Kaufmann, 2001) soun Tud 1977 Dunn
Ifaue Wellness Model &sUsznousae 3 @ 1dun 1) Physical Domain Wy n15eeniigs
sUdnwal 81913 warn15ldAIn 2) Mental Domain W ANAAIANINEITUA] N15IANTTAIILLATEA
Awd gunmdn uaznsdindulafifiussanSaiw uag 3) Third Domain 1w 915waly Audusiug
uaznI9iEL (Konu et al, 2010) Fataulaipaiilafinisuiuusdlag Mueller & Kaufmann (2001)
Inglalirdninaanuves Wellness 3dunisegsiuiusgsaunaszninegsianie Ta Indgyayiu
fuenusuiinveusiedies nisldlasornuanysainsnenienuasay ensfiaroguam
nMssiounaenoNTaNs AanssuviensAinyimisinle uardaunadeviensinderuday
adonadosiu Smith & Kelly (2006) find1291 Wellness iigndasiuainuaunauessianie
wazdnla aseuaquitnIsiiguamakazn1siiaugy tnglul 2004 Nahrstedt lotaue Wellness
Model (Rodrigues et al., 2010) mugﬂﬁ 1

Social relations
Physical Meditation
fitness soul
Balanced Self. Relaxation
Mutriti
Body D;’:;' on responsibility fr:::;ement Mind
Beauty Mental
Body care Activity
education
Environmental sensitivity

JUM 1 83dUsznauvas Wellness ¥a1 Nahrstedt (2004)
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13U 1 @ansaesuielain Wellness munefia AwaLgaTERINs@n1I2099519N8
(Body) uardsla (Mind) Insyaaatuadoadudiniunsvidonssrhmasiag ielfmuesanunse
f39¥inogludenuvdedundeuldoddianugy neldosdusznauiugiuldud Physical
Fitness, Beauty Care, Health Nutrition, Relaxation, Meditation Soul a8y Mental Activity
(Rodrigues et al., 2010)

1NLAToTuIINUT ALvIBYes Wellness LANAIA9INEUN1E (Well-being) Tag
Australia Institute (2008) naningung anedsnsiidmuneludie suvienisiauiauies
feagvilvauddniiBinvesmildfunaiunsuuariaue Tasguamzannsoialdfadiugussa
uarLNsTIN Wy Anaeds massedinlneidadeiiugiuetnaneiiios Wu ewnvdeuimsduy
n1sfufduiusivdeay n1siauin nsinueungeula Iniaausaraude naenIuAINY
fidasy d1u Wellness fanumneiinirinit Insaseunquisesdusznouresnislddintainu
sume ke wardniya sueudiiudsswinesiuszneusnanmeluaues fuynnady
uazfuAanndon uivesadsiiseradiunuifeusdeddiis 2 diflunrumnedesuld
(Huijbens, 2011; Konu, 2009) aghslsfiny dslifidrsrdannuiifufivensuiludmsu Wellness
(Georgiev & Vasileva, 2010) 91n9udseiniun fnslimsitannuves Wellness unnsnefiuly
PNUTUNURILAzUSEIVA (Kirdlova, 2010; Komppula & Pesonen, 2010; Voigt & Laing, 2010)

Ale1uvas Wellness Tourism

NN5AENIATEAR I wudidnnslddrdenuves Wellness Tourism AAoud s
AdeAday WU Mueller and Kaufmann (2001) tausiua@adn Wellness Tourism \iudaumnils
¥9an15viaLiniieguan (Health Tourism) waztfunisdesiulalinssnuwinnnuiuiae
Tnotnvioanilsrazdusegdalunsdosiuguainuasdaadunisiiqguaind samfafoenissuuuy
nsTvUSNsIUURsATIN fiuseneussauaNysainIaNeNIEoN15NYIANY 81Vn5TIA
AOEUNN NITHOUAAIENIONITNANTT wazAanTTurIensAnyimieinla Fee19asulaqn
tnvieadisrlunguiasfudiifiquamd Sssuandsaintdnviondsinguiifedldsunisinvuie
Ttgymmaesuaunw dauandugui 2
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JUN 2 Uszanvesnsvionieulisguameeas Mueller & Kaufmann (2001)
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U7 2 uandliiiuiannuunnsnasznintensineinas Wellness lunsviesiieaiite
auaw Inginvieafisnfifguaniesifnguszasdlunsieaisnieidunsdostuiliiiviae
Tnsfanssudmiuiineafisinguifinagsznaudie nseeniidsnis nsiaiuaaueiy
Inwunms aunduazmisiiounats anuiiazAanssusuiale Tuvusiidnvieaiiediiutaeass
anudeansludansunmdlaeiiinguszasdiiosnweinstisvesmunelinsguaresyaains
msnsuwng dnlusuvesifliuinng wu Wellness Hotel a1afinisliuinnsiutinvieaidion
71 2 Ussamflstuegiulassadefiuguuazauduesiusenouns (Smith & Kelly, 2006)

Turuidesieq w1 Midn1suen Wellness Tourism 88191nN15W 0L fiBam1anIsunng
(Medical Tourism) ‘Vi%ams‘vimLﬁ&J’JLﬁ@QLLa%’ﬂmqmmw (Health-Care Tourism) lngagune
ANUMINEYDs Wellness Tourism fianuusnsnsainnsvieaiieaiiequasnunaunm nande
u599¢la (Motive) 989115 Wellness Tourist azidunistiesfuaiuiduiienieifiotssguam
Lwimwiaal,ﬁmLﬁa@l,l,a%’ﬂmqsumw ﬁifmqﬂizmﬁl,ﬁa%’ﬂwﬂiﬂ (Kiralova, 2010; Konu, 2009;
Pearcy & Lester, 2012; Ravichandran & Suresh, 2010) Sty LLiﬂgﬂWaﬂ Wellness Tourism
azferesfuianssumenIenI uasmsHeunas JeunAniidenadesiu Voigt & Laing (2010)
fina1191ingUsrasAves Wellness Tourism waneslapAudaiunisrondianianisuwng
Tng Wellness Tourist fianudeanisiazthssinuvdenanngunimvidegunizvesmy Tuvmed
Medical Tourist fiaans$nwensivlieveny

ogslsfionu Matmuas1inAuYes Wellness Tourism Sudslaifiarumansfiutiuon
LAZTALIU (Laing et al., 2010; Ponocny & Lund-Durlacher, 2010; Priszinger et al., 2010; Smith
& Kelly, 2006) wazdausian Wellness Tourism Aunsviesdismmneanisunndasdninuuanansiu
wififidmAinTufetu Bendn Medical Wellness Tourism @adulngliusnisdunisunned
paukauiUNTUITRBuY Wy aluvudafnvosssmaluglsuasfuoon nisgaludu nisda
Tuftend 1Wusu (Voigt & Laing, 2010) el fviuinislu Wellness Tourism azdesiiannuiidmsu
Tiignéniinusu ielvignAniinfuuinsanunsnarsanuanunaszninaesdusznoudusee 1w
579018 Inke DAl unie (Voigt & Laing, 2010) Tnassesnailunisinagidutnessey
NANNDISE L) (Georgiev & Vasileva, 2010) %QaamﬂﬁadﬁULLuaﬁmﬁiﬂ Wellness Tourism
JunskaunaIusening 519018 Inla wazdnday (Chen et al., 2008; Georgiev & Vasileva,
2010; Hjalager & Konu, 2010; Priszinger et al., 2010; Stanciulescu & Molnar, 2010) E:J:%JUU%mS
Fafesmssanuiinasnanfioaisnnuaunading

sULUUN131#UIN15989 Wellness Tourism

TuT 2006 Tourism Research and Marketing lélauslunanisudaussnnvanisviosiies
Bansunnduazn1sguagunm (Medical and Healthcare Tourism) mmgﬂﬁ 3
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Medical and Healthcare Tourism

Iness Wellness Enhancement Reproduction
E E E E
 Medical Check-up « Acupuncture » Cosmetic Surgery « Fertility Treatment
* Health Screening  Aromatherapy « Breast Surgery « Birth Tourism
+ Dental Treatment « Beauty Care « Facelift
- Joint Replacement » Facial » Liposuction
« Heart Surgery « Exercise and Diet » Cosmetic Dental
« Cancer Treatment + Herbal Healing Work
» Neurosurgery « Home Therapy
« Transplant » Massage
* Spa Treatment
« Yoga

JUN 3 n1sudaUszianuesnsvien e udean1sunnduasn1sauaguan (Tourism Research and
Marketing, 2006)

N3UT 3 azfiuinivieafisadanisunnguaznisquaguainUszneudleianssy
4 Usziam Ao Usziandl 1 ms3nwienmsiduthe (Uness) Wy mMsnsaaguamm msedn msdgn
deeiey wagiunnssuilon1sinw Useanil 2 Wellness iy misilady mslinaunazanulng
ilenstnda nseeniidneuaglaeinnms msun ath wagloas Ussiamdl 3 maleiunmany
(Enhancement) wWu dagnssunatain n1sedaluntdwazeeds n1sgaledu uagiiunnssy
dlenruay uazUssiandl 4 nsidaiRus (Reproduction) Wy MsdnwAeafunisdenssd
warn1siiynsdmiudiiynsenn Taslnnanuguil 3 § uansdsnmsdauisssnmuagAanssunes
mMsviesfisaBansunnduazguaimeeadaioy

Wellness Tourism masfivlaeg1asinss waslasuanudenduegrsuinludagiu
(Georgiev & Vasileva, 2010; Komppula & Pesonen, 2010; Kucukusta & Heung, 2012; Pearcy
& Lester, 2012; Ponocny & Lund-Durlacher, 2010; Priszinger et al., 2010; Stanciulescu &
Molnar, 2010; Voigt et al., 2011) agnslsimugunuunistiuinisazuansnsiululuusas Ussine
(Wellness Tourism Worldwide, 2011) Wu lusnia@eazifusuuuuiiiisadesiunisanauiaien
TunguuszmmaunuiiudssdusuuuuiiieadesiuAanssunanauds lusauglsy W wesud a
Inwesuaud uavesalndy szfumsidusuuuuiinaunaiuseninansiguamdfuguuuunis
1%’%3@1%11@6 U miﬁul,ﬁaqéumw N13iNHBUKATHBRUARNY Y50N1TYINAINTIUNITAT ey 10l
wu loay n1sviauns (Judiu (Rodrigues et al, 2010) Tuduiie azduguuuuredeny 156w
3001753 (Ashram) fideun1sviauBsuiuusneg (Ravichandran & Suresh, 2010) Tuleduaus
asuuuinisdildih wu dmfou (Huijbens, 2011) agalsfiniu AneATekuundmudi

31



o A

15a15015USNSHarAsvia e tne "fjﬁl 14 QUUN 2 (ﬂiﬂg;]’]ﬂjj — SUAN 2562)

wiludluyseineise i gﬂLLUUsuaqu%msﬁmameamﬁ’ulﬂmmﬁuﬁ (Ponocny & Lund-Durlacher,
2010) wu IuﬂizmﬁaaaLmﬁaﬁﬁﬁﬂizﬂaumiﬁm Wellness Tourism #Wu3n1sisufianssa
NaNgLIe Laznanssunedniyuianie [udy ﬁaﬁuﬁqmaﬂénié”i'}gﬂLmeﬂ‘ﬁU%mwaa
Wellness Tourism finumainuats duegfudnunsidulundagiudl uiidudedisaduds
msﬁqmmwﬁﬁiuiwwn (Priszinger et al., 2010)

AANlun153

nsiteadailiuuaiiuiinisdnulu 3 fmianamiensuvu de Wesln Fease
uazwigesaey esandanulandusumsviendielugiinig wasiinseuuuianiieafiuguuuy
84 Wellness Tourism Ingldnseuninfinues Nahrstedt (2004) Gsusznausigasdusznauves
Wellness kagnTaukuIAAYY Tourism Research & Marketing (2006) %QLLamﬁqﬁamsqu
93 Wellness Tourism agslsfnunisnuiluiufimamionsuuuessumalneoraiifanssud
LLGmGiNﬁ]’mﬁﬁmiiuﬁizﬂu Tourism Research & Marketing (2006) Al§

Uszwnsuazegns esandnsudsmsidvesnidu 2 dou Sauvsusznnaidu 2 ngu laua

1) MeAsedmi 1 iefmunionnuas@nuguuuures Wellness Tourism Tuilufiniamile
pouvy Usznsliun §Aeadestu Wellness Tourism #11u3wns 1éun 819138 {nsenand
LayYARINTIINMBLTesTuazienyuiiietesiu Wellness Tourism

2) Mmefedndl 2 WeAnwinsdiiunuresiusznounsluiiuiinawiensuuulunis
T5#U3n3 Wellness Tourism Uszansldud fusznsumsdnusioadisrluasfiuiianamiieneuuy
finnualauazddneamlunsduiuszneunis Wellness Tourism oA guszneumssuiiiin
(lsausa/Faesv) Auems Auayl uaeaun1sInvg

dosnlinmunguussmnsiuiueuy meideedsifadonnguiegauuuaizas fell

a

1) MmeAduanil 1 ngusnedns fie gRedeatu Wellness Tourism léilA 819156 fnssnand
LATYARINTNMNBNUBsSTUATIONTUTIALTRITU Wellness Tourism 12U 10 AU

2) M3ududl 2 ngusaoga Ae fUsznaumafiu Wellness Tourism luisilufinnamile
nouuY laln Janin Wedlvy Weere uldesaeu $1uu 10 Ay

MBnafusuradeya nsAnwasidldvhmafudoyadsl

1) meidedwd 1 WnsaununnguiugiiAsadestu Wellness Tourism iilelsipuanLiiu
Aeafudilenues Wellness Tourism ludszinelne i’Janl’jQEULLUUGUEN Wellness Tourism
Tuufimamdonauuu 3 Smin Ao Wodwl Weese widesasu

2) meAdedwi 2 Wnsdunwalidadniunguiogrsiduguszneunts Wlensunuma
nsU3MIAL Wellness Tourism anwaivedgsna wazaunsaslunisliuinisvesssiausiassne

nsAsetaya

Timsinnesitoyadmunindemaiademaianisieszsiden (Content Analysis)
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d3UNan15IY
as b & o wve X
MATILaNsaagUNan1sAnylaall
o a = . dy P IS
nsnuatienuuazAne1zuluuvas Wellness tourism luiuninnamilanauuy
31nMsaunuINgy @1u1saazuladn A191 Wellness arunsalionulavarvyuusivsed
AnuAdaulnnaeniial (Dynamic) Audvgpadenseyinial Usenouaig 3 d@ndsliaunse
wonandule Ao e 1o wazdnlgygiu lagesAusznauns 3 drull snesndnuduiusds
fuwaziu wavagsnaanuaunaiudniie Fazneliiinanugurionsfiuiy datu lunsAnwi
2glifle1uveIA1I1 Wellness 9uangds Andzanuaunan1enie 1o wagdndygyia Anelimin

a a N

a ¢ a a a ay v
ANNEY (Mefauysel — alaf — NRInTeyayeuind) sagu 4

el

Wiellness

Hemaumuilinnaminevesdiin Wellness Tourism 91Usgneuse 2 d1u fie nsvieaiiien
U Wellness Tapganungaisnisvesnisvisniisiazdesdszneudisaniuinazianssuly
sULULeq fladadeiiGendt Wellness Tifutinvieadien dudulunisnunialvitouvosdiin
Wellness Tourism 1manefs nmsiumsvissiisiidufenssuifieduaiuanuaunavesnis 19
wardamyan Fszdesdinsliusmsiluduvesaniuiivazionssy

NAITAUNUINGY JImaunulasiuiuivualszianvesianssudmsu Wellness
Tourism Tnefiarunfiuinfnssumsaeiidnvurbinefiuegfuanidunasninensvesusas
Nuft wazezdoaduianssuiiiorteturiene T wasdniyg aegrnsudau Iumﬁﬂmﬁﬁi’m
aunungulanusfanssuves Wellness Tourism sandu 3 ngu leun

1. AINTUNUY Active tHuRanssuiidesindiefies wu nseenidinmeiiiogunin
nsvinlemz n1svhauns Wudu

a

2. ANITULUY Semi-active LTuAInsIUNT
5

v

ProwuzineliSouaiunsaniunig
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