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AFFECTING TO CONSUMER’S BEHAVIOR AND LOYALTY TOWARD
SOUTHERN THAI FOOD IN HUA - HIN DISTRICT, PRACHUAPKHIRIKHAN
PROVINCE

SHfe N
URIVINGIYT IV IR

UNANED

a o o s A = ~ a a o v ° U a
N1339YAIIU ’mqﬂizaﬁﬂL‘WEJL“LJ’iE’J‘UL‘VlEJUWZ]Gmﬁ?,JmiUiIﬂﬂmWﬁ{]ﬂ‘t-ﬂ,(ﬂ IULm@@qLﬂ@MQﬁu

o [

FaniaUsEaIUATIUS Fuunaudnyaedluyana AnyiAuduRussEndI195180158113
Undlausazuiiaduainudnaseaimistndle anuduiusseninequainialasuinisiu
AUANFA e MITUnYle ANFUNUST 58T 1IAUAINAITUTNITAUAIUANGF D0INIT
Unwld anuduiiusszninadadeonianisaaiaduanudnaneamistinyle wazaduduius
3ENININGANITUNITUSIAAdUAIINANAR o s nlel n31feadeiliiunsideidedisas
(survey research) waglduvvasunuduiniosilelunisifiusiunuteya Tnonguiiegis
fldlun1939s Ao Juirvilarewmsdnyldluduermstnyld luwnsineiiiu Fanin
U¥AIUAITUS ﬁlé’mﬂﬂﬁﬁjuéfqas}mt,w”[,%mwﬁ ANLnazdu (Probability Sampling) wagis
n13dufeagawuudng (Simple Random Sampling) 31u3u 400 AU msi&nmzﬁ%galé‘l%ﬁy’qaﬁﬁ
Fanssoin uaradaideoyunu suldun Sevar Aede dunudeauunnsgiu adinaaou t (t-test)
A8RILAT12F ALY SUSIUMGLAEY (One-Way ANOVA) wazaaniinszvdudssansanduius

(Pearson’s Correlation Coefficient)
AIEARY: T18N159IMNT ANAIMNALATUINTG ANAINNISUINIT B wnsUnula

ABSTRACT

The purpose of research was to compare the consumption behavior with southern part
food in Muang District, Prachuapkhirikhan Province classify by personnel’s characteristic. To
study the relationship between each of Food Menu and Loyalty with Southern Part Food, the
relationship between marketing factors and the Loyalty with Southern Part Food, the
relationship between Service Quality and the Loyalty with Southern Part Food, and the

relationship between the consumption behavior and the Loyalty with Southern Part Food.
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The sample groups for this research were 400 consumers. The sampling
method was convenient sampling to collect the data. The tools used in this
research were questionnaires. The statistical techniques used were percentage,
mean, standard deviation, independent sample t-test, F-test, pair-differences were
analyzed by Fisher’s Least Significant Difference (LSD) method, and Pearson’s product

moment correlation coefficient.
KEYWORDS: Food Menu, Nutritious Value, Service Quality, Southern Thai Food
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